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Too often the objective of an Art Show is
to focus on the parent.We have learned
that the very best Art Shows are centered |

Young Artists. ! Many schools use social media to communicate both

Excited Kids = Excited parents!

ADVOCATING FOR THE ARTS

through
Artomé Art Shows
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IT' S AI_I_ ABO UT Itis critical to create activities that encourage participation

by the students. When coming up with ideas to create this
TH E KI D ! ! ! participation & energy, be inclusive in your thinking. Themed
dress up is a great way to create an inclusive environment,
while a single grade level concert often LIMITS participation
primarily to that grade level.
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SCHOOL PROMOTIONS

round creating excitement within the |

long-term and short-term for participants.
imply put;

| Lately we are seeing a lot of schools send home
automated messages through text and phones. This

' canbean easy way to send timely messages
promoting the event.

SHOWCASE THE
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; ART IN EDUCATION

| ART CLUBS are a great source of posters |

ENCOURAGE CHILDREN
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The school sign many partners use their school signto |

communicate upcoming events, such as, the Art Show.

ART CLUB

MORNING ANNOUNCEMENTS are great to create a

and signage around the school strong BUZZ in the days leading up to the show.

ART CLUB MEMBERS can act as docents
for the event.We have also seen children |
dress up as their favorite artists.

Make sure your Art Show event is up on the
school calendar as soon as possible!

| ARTOME PROVIDES
ELECTRONIC INVITATIONS these can be printed our mailed home.
Send 1-2 weeks prior to show.

SAVE THE DATE should be sent a month before your show
LAST CHANCE FLYER that can be emailed home
STICKERS for the day of the show

Enjoy your evening! If you are selling anything at
the show. Let others take money. You must be “out

I M PO RTAN C E O F | ![r(; T\r/‘oonr'gisfc;rn%llgaog;young Artists to introduce you

| ENCOURAGE PARENTS
TO ASK

Prompt parents with prepared questions that
will encourage children to speak openly about
the points of emphasis you have in you Art
Program. Questions envolving the Elements &
Principles of Art,along with Art History and its
various movements can be excellent ways to
engage meaningful conversations about Art
and what has been learned in the Art Room.
Sharing these key questions through email and |
social media outlets are great ways to prepare
parents to ask GREAT questions.
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Prompting great questions about what
is happening in the classroom can be a

wonderful way to create meaningful
conversations both during and after
the Art Show. Questions about the
Elements of Art or even Art History can
help parents understand the important
role of Art to their child’s education.

We all know that ART is important to
the learning process!! The Art Show may be
the best opportunity to validate this point.

Posters at the show have also been extremely
effective in promoting wonderful
conversations with children.

TO SHARE

During the week leading up to the

Art Show, encourage your artists to

share some of the valuable lessons

learned while making the Artwork.

Ask each child to have a discussion

about some of their favorite parts ‘
|

| ENCOURAGE CROSSCURICULA

Show the importance of Art to the rest of the school
curriculum; Art is such an important part of the
learning process. School Districts often have specific
points of emphasis such as incorporating
technology, writing, or Artin the overall curriculum.
In thinking about a STEAM approach to the Art
Show, look at using QR Codes, writing components,
and videos to illustrate the importance of Artto a
compressive education.

of the work that will be displayed.
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E N G G E YO U R [ LetTeachers, Administration, Legislators and
| Partners in Education know that they are invited
CO M M U N ITY “ M to one of the biggest events of the school year.
_ . ‘“‘ An event that showcases your Student Artists

=———=—==>"-—F  and their creativity.

This is a perfect opportunity to showcase the _ _
school and your Art Program with the local

community. We have witnessed time and again { IN THE SCHOOL
the excitement generated at student Art Shows. ‘ }
It is not just parents and their Young Artists that | INVITE. ..

love the shows. Administrators, other teachers, |
Partners in Education, School Board members, |
Legislators, former students and even your local ||
news media feed off the excitement generated | ]
at a great Art Show.

{ HOME ROOM TEACHERS love to see the
| work of their current and former students.

PRINCIPAL & OTHER FALCULTY to
‘ | create a work of art to be entered in the [
INVOLVE THE ENTIRE COMMUNITY!!! ‘ show. Each students enjoy seeing that little

“ glimpse into their Teacher’s world.

SCHOOL BOARD MEMBERS appreciate

-

§ | being involved in such positive interactions
o~ with the community.

INVITE....

LOCAL MEDIA are continually looking for positive
events to cover. It's always fun to see the reactions
of students when they view themselves and their
classmates in the pages of your local newspaper.

REVISIT THE SCHOOL
INVITE ...

FORMER STUDENTS get a kick out of returning
and visiting with their teachers. These aspiring
artists are great examples to children who are
following in their foot steps.

LEGISLATORS & elected officials love exposure.
Remember these officials are often making
decisions about school budgets.

PARTNERS IN EDUCATION look to benefit from the
exposure of a large community event. Provide
discounts or even free goods /services that can
enhance your event. |

DOCUMENT
Take lots of pictures and videos to share with
the community, and look toward next year’s
Art Show.

LOCAL MUSEUMS have an opportunity to visit with |
inspired artists and their families. |




